
International Marketing 
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The International Environment; International Market Research; International Marketing Strategy  
 

• Basic International Strategies 

• Market Segmentation and Positioning 

• Country Selection and Entry Strategies 

•  
International Marketing Operations 
 

• International Product Policy 

• International Pricing Policy 

• International Communication Policy 

• International Distribution Policy 
 
*Prerequisites: Sufficient knowledge of English and basic knowledge of marketing required 

Examination: written exam (2 hours) 

 


